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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Effort Expectancy dan 

Perceived Usefulness terhadap Repurchase Intention pengguna aplikasi GoFood  

di Kota Samarinda.Populasi dalam penelitian ini adalah seluruh pengguna aplikasi 

GoFood di Kota Samarinda. Penelitian ini menggunakan jenis penelitian 

deskriptif kuantitatif. Sampel yang digunakan dalam penelitian ini yaitu sebanyak 

215 responden yang diambil dengan metode non probability sampling dengan 

menggunakan purposive sampling. Teknik pengumpulan data dilakukan dengan 

menggunakan kuesioner dalam bentuk tautan google form. Metode pengolahan 

data pada penelitian ini yaitu menggunakan Software IBM Statistik SPSS 25. 

Hasil dalam penelitian menunjukkan bahwa Effort Expectancy (X1) dan Perceived 

Usefulness (X2) berpengaruh positif dan signifikan terhadap Repurchase 

Intention.  

 

Kata kunci: Effort Expectancy, Perceived Usefulness, Repurchase Intention 
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ABSTRACT 

This study aims to determine the effect of Effort Expectancy and Perceived 

Usefulness on the Repurchase Intention of GoFood users in Samarinda City. The 

population in this study were all users of the GoFood application in Samarinda 

City. This research uses quantitative descriptive research. The sample used in this 

research is as many as 215 respondents who were taken by non-probability 

sampling method using purposive sampling. The data collection technique was 

carried out using a questionnaire in the form of a google form link. The data 

processing method in this research is using IBM Statistics Software SPSS 25. The 

results in the study show that Effort Expectancy(X1) and Perceived 

Usefulness(X2) have a positive and significant effect on Repurchase Intention 

Keyword: Effort  Expectancy, Perceived Usefulness, Repurchase Intention 
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