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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Store Atmosphere 

terhadap Revisit Intention melalui Customer Satisfaction sebagai variabel 

intervening di Kopiria Kota Samarinda. Penelitian ini menggunakan jenis 

penelitian deskriptif kuantitatif. Metode penelitian yang digunakan adalah metode 

survei dengan pengolahan data menggunakan software SmartPLS. Data penelitian 

ini diperoleh dari data primer dengan menyebar kuisioner kepada 110 responden. 

Teknik pengambilan sampel menggunakan purposive sampling. Dengan 

karakteristik responden yaitu pelanggan yang sudah lebih dari satu kali 

berkunjung di Kopiria Kota Samarinda. Hasil penelitian ini menyatakan Store 

Atmosphere berpengaruh positif dan signifikan terhadap Customer Satisfaction 

dan Revisit Intention di Kopiria kota Samarinda. Serta Customer Satisfaction 

berpengaruh positif signifikan terhadap Revisit Intention di Kopiria kota 

Samarinda.  

Kata kunci : Store Atmosphere, Customer Satisfaction, dan Revisit Intention. 

 

 

 

 

 

 

 

 

  



 

 

ABSTRACT 

 

This study aims to analyze the effect of Store Atmosphere on Revisit 

Intention through Customer Satisfaction as an intervening variable in Kopiria, 

Samarinda City. This research uses quantitative descriptive research. The 

research method used is a survey method with data processing using SmartPLS 

software. The data of this study were obtained from primary data by distributing 

questionnaires to 110 respondents. The sampling technique used was purposive 

sampling. With the characteristics of the respondents, namely customers who have 

visited Kopiria more than once, Samarinda City. The results of this study indicate 

that Store Atmosphere has a positive and significant effect on Customer 

Satisfaction and Revisit Intention in Kopiria, Samarinda City. And Customer 

Satisfaction has a significant positive effect on Revisit Intention in Kopiria, 

Samarinda City.  

 

Keyword : Store Atmosphere, Customer Satisfaction, and Revisit Intention. 
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