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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh Product Quality 

terhadap Purchase Decision dan Customer Loyalty pada produk skincare Ms Glow di 

kota Samarinda. Penelitian ini merupakan penelitian deskriptif kuantitatif. Metode 

yang digunakan adalah metode survei dengan pengolahan data menggunakan 

Software SmartPLS. Pengumpulan data menggunakan kuesioner yang disebar kepada 

150 responden di kota Samarinda. Hasil penelitian ini menunjukkan bahwa Product 

Quality berpengaruh signifikan terhadap Purchase Decision, variabel Product Quality 

berpengaruh signifikan terhadap Customer Loyalty, dan variabel Purchase Decision 

berpengaruh signifikan terhadap Customer Loyalty.  

Kata kunci : Product Quality, Purchase Decision dan Customer Loyalty. 
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ABSTRACT 

The purpose of this research was to determine the effect of Product Quality 

toward Purchase Decision and Customer Loyalty toward Ms Glow product in 

Samarinda city. This research used quantitative descriptive. The method used is a 

survey method with data processing using SmartPLS Software. Collecting data using 

a questionnaire were distributed to 150 respondents in Samarinda city. The result of 

this study indicate that Product Quality have significant impact on Purchase 

Decision, Product Quality variable have significant impact on Customer Loyalty, and 

Purchase Decision variabel have significant impact on Customer Loyalty.  

Keywords: Product Quality, Purchase Decision and Customer Loyalty.  
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