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ABSTRAK 

Penelitian ini memiliki tujuan untuk menganalisis pengaruh signifikan 

antara Store Image dengan Private Label Image dan Perceived Quality serta 

pengaruhnya terhadap Purchase Intention. Dimana penelitian ini menggunakan 

metode penelitian survey dengan pendekatan deskriptif kuantitatif. Instrument 

penelitian menggunakan kuesioner yang diberikan kepada 84 responden. Kriteria 

responden pada penelitian ini adalah orang yang yang pernah atau memiliki 

pengalaman berbelanja produk Private Label Hypermart. Teknik dalam memilih 

sampel penelitian menggunakan teknik Random Sampling. Kemudian data yang 

dikumpulkan kemudian akan dianalisis menggunakan bantuan software SmartPLS 

yang dioperasikan melalui media komputer. Berdasarkan hasil pengumpulan data 

dan pengolahan data, maka hasil penelitian sebgai berikut: 1. Store Image 

berpengaruh positif dan signifikan terhadap Private Label Image. 2. Store Image 

berpengaruh positif dan signifikan terhadap Perceived Quality. 3. Private Label 

Image berpengaruh positif dan signifikan terhadap Purchase Intention. 4. 

Perceived Quality berpengaruh positif dan signifikan terhadap Purchase Intention. 

5. Store Image berpengaruh positif dan signifikan terhadap Purchase Intention. 

 

Kata kunci : Store Image , Perceved Quality, Private Label, Purchase Intention 

 

 

 

 

 

 

 

 



 
 

 
 

ABSTRACT 

This study aims to analyze the significant influence between Store Image and 

Private Label Image and Perceived Quality and its effect on Purchase Intention. 

Where this research uses survey research methods with a quantitative descriptive 

approach. The research instrument used a questionnaire given to 84 respondents. 

The criteria for respondents who can participate in this study are respondents who 

have experience shopping for Hypermart private label products. Techniques in 

selecting research samples using random sampling techniques. Then the data 

collected will then be analyzed using the help of SmartPLS software which is 

operated via computer media. Based on the results of data collection and data 

processing, the research results are as follows: 1. Store Image has a positive and 

significant effect on Private Label Image. 2. Store Image has a positive and 

significant effect on Perceived Quality. 3. Private Label Image has a positive and 

significant effect on Purchase Intention. 4. Perceived Quality has a positive and 

significant effect on Purchase Intention. 5. Store Image has a positive and 

significant effect on Purchase Intention. 
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