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ABSTRAK
Penelitian dilakukan dengan tujuan menganalisis pengaruh Brand ambassador dan
Harga terhadap Keputusan Pembelian pada Produk Scarlett di Marketplace
Tokopedia. Populasi terpilin dalam penelitian ini ialah seluruh pengguna produk
scarlett di kota Samarinda. Jenis penelitian yang digunakan berupa penelitian
deskriptif kuantitatif. Sampel terpilih dari perhitungan populasi penelitian dalam
penelitian ini berjumlah 120 sampel. Yang dihitung menggunakan metode
purposive sampling. Penggunaan metode purposive sampling ini dipilih karena
menurut peneliti metode ini lebih tepat dengan isi penelitian ini dengan
menggunakan uji regresi linear berganda yang dihitung dengan software IBM SPSS
versi 23. Setelah melakukan penelitian, peneliti menemukan hasil bahwa antara
Brand ambassador berpengaruh signifikan terhadap keputusan pembelian. Adapun
pada variabel harga mempunyai pengaruh positif signifikan terhadap variabel

keputusan pembelian.

Kata Kunci: Brand Ambassador, Harga Dan Keputusan Pembelian
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ABSTRACT

The research was conducted with the aim of analyzing the influence of Brand
ambassadors and Prices on Purchase Decisions for Scarlett Products on the
Tokopedia Marketplace . The selected population in this study were all scarlett
product users in Samarinda. The type of research used is a quantitative descriptive
research. The selected sample from the calculation of the research population in
this study totaled 120 samples. Which is calculated using purposive sampling
method. The use of the purposive sampling method was chosen because according
to the researchers this method was more appropriate with the contents of this study
by using multiple linear regression test calculated with IBM SPSS version 23
software. After conducting research, researchers found results that Brand
ambassadors a significant influence on purchasing decisions. As for the price

variabel, it has a positif significant influence on the purchasing decision variabel.

Keywords: Brand ambassador, Price and Buying decision
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