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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Information Quality  dan 

Perceived Risk  terhadap Repurchase Intention. Manfaat yang diharapkan dari 

penelitian ini adalah seberapa besar efek Information Quality dan Perceived Risk 

dalam meningkatkan Repurchase Intention pada konsumen Gofood di Kota 

Samarinda. Penelitian ini merupakan penelitian deskiptif kuantitatif. Metode 

penelitian yang digunakan adalah metode surveidengan pengolahan dattaa 

menggunakan Software IBM Statistic SPSS 25. Hasil dalam penelitian 

menunjukkan bahwa Information Quality (X1) dan Perceived Risk (X2) 

berpengaruh positif dan signifikan terhadap Repurchase Intention (Y) 

Kata Kunci : Information Quality, Perceived Risk, Repurchase Intention 
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ABSTRAK 

This study aims to determine the effect of Information Quality and Perceived Risk 

on Repurchase Intention. The expected benefit from this research is how big the 

effect of Information Quality and Perceived Risk in increasing Repurchase 

Intention to Gofood consumers in Samarinda City. This research is a quantitative 

descriptive research. The research method used is a survey method with data 

processing using IBM Statistic SPSS 25 Software. The results in the study show 

that Information Quality (X1) and Perceived Risk (X2) have a positive and 

significant effect on Repurchase Intention (Y). 

Keywords : Information Quality, Perceived Risk, Repurchase Intention 
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