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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas pelayanan dan kualitas produk terhadap minat
beli kembali, baik secara langsung maupun melalui loyalitas. Jenis penelitian ini merupakan explanatory
research dengan pendekatan kuantitatif menggunakan Analisis model struktural SmartPLS. Metode
penarikan sampel menggunakan teknik accidental sampling dengan jumlah sampel sebanyak 139
responden dan telah berkunjung minimal 2 kali dalam setahun ke seraung coffice. Dengan hasil
bosstrapping penelitian ini menunjukan kualitas pelayanan tidak berpengaruh positif dan signifikan
terhadap minat beli kembali dan loyalitas, sedangkan kualitas produk berpengaruh positif dan signifikan
terhadap minat beli kembali dan loyalitas. Selain itu loyalitas terhadap minat beli kembali menyimpulkan
adanya pengaruh positif dan signifikan terhadap minat beli kembali. Dan analisis SEM dengan efek tidak
langsung bahwa kualitas pelayanan terhadap minat beli kembali dimediasi loyalitas tidak berpengaruh
secara signifikan. Sedangkan kualitas produk terhadap minat beli kembali dimediasi loyalitas berpengaruh
secara signifikan.

Kata Kunci : Kualitas Pelayanan, Kualitas Produk, Minat beli kembali, Loyalitas, Smart-PLS



ABSTRACT

This study aims to examine the influence of service quality and product quality on repeat purchase
intention, both directly and through customer loyalty. This research is explanatory in nature and employs
a quantitative approach using structural model analysis with SmartPLS. The sampling method used is
accidental sampling, with a total sample of 139 respondents who have visited Seraung Coffice at least
twice a year. The bootstrapping results indicate that service quality does not have a positive and significant
impact on repeat purchase intention and loyalty, while product quality has a positive and significant
impact on both repeat purchase intention and loyalty. Additionally, loyalty towards repeat purchase
intention shows a positive and significant effect on repeat purchase intention. The SEM analysis with
indirect effects reveals that service quality on repeat purchase intention mediated by loyalty does not have
a significant impact, whereas product quality on repeat purchase intention mediated by loyalty has a
significant impact.

Keywords: Service Quality, Product Quality, Repurchase Intention, Loyalty, Smart-PLS
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