
1 
 

DAFTAR PUSTAKA 

 

Ali, M. M., Hariyati, T., Pratiwi, M. Y., & Afifah, S. (2022). Metodologi Penelitian Kuantitatif dan 
Penerapannya dalam Penelitian. Education Journal, 2(2), 1–6. 

Almeida, C. S. de, Miccoli, L. S., Andhini, N. F., Aranha, S., Oliveira, L. C. de, Artigo, C. E., Em, A. 
A. R., Em, A. A. R., Bachman, L., Chick, K., Curtis, D., Peirce, B. N., Askey, D., Rubin, J., 
Egnatoff, D. W. J., Uhl Chamot, A., El‐Dinary, P. B., Scott, J.; Marshall, G., Prensky, M., … 
Santa, U. F. De. (2016).  

Bailey, K., Basu, A., & Sharma, S. (2022). The Environmental Impacts of Fast Fashion on Water 
Quality: A Systematic Review. Water (Switzerland), 14(7). https://doi.org/10.3390/w14071073 

Budi Darma. (2018). statistika penelitian menggunakan SPSS . 
Endrayana, J. P. M., & Retnasari, D. (2021). Penerapan Sustainable Fashion dan Ethical Fashion dalam 

Menghadapi Dampak Negatif Fast Fashion. Prosiding Pendidikan Teknik Boga Busana, 16(1), 1–
6. https://journal.uny.ac.id/index.php/ptbb/article/view/44683 

Firdaus, F., & Budiman, B. (2021). The Impact of Brand Image, Price, and Variety Seeking on Brand 
Switching Behavior. Journal of Advanced Multidisciplinary Research , 2(2), 78. 
https://doi.org/10.30659/jamr.2.2.78-89 

Fransiska, M., Nugraheni, O., Windiani, R., & Wahyudi, F. E. (2022). Tanggung Jawab Kapitalis: 
Strategi H&M Menanggulangi Dampak Negatif Industri Fast Fashion. Journal of International 
Relations, 8, 396–407. http://ejournal-
s1.undip.ac.id/index.php/jihiWebsite:https://www.fisip.undip.ac.id  

Khotimah, N., & Soliha, E. (2023). The Influence of Product Quality, Brand Image, Price Perception 
on the Purchase Decision Process of Food and Beverages . 3(1), 169–176. 
https://doi.org/10.4108/eai.12-7-2023.2340952 

Nurhasanah, Mahliza, F., Nugroho, L., & Putra, Y. M. (2021). The Effect of E-WOM, Brand Trust, and 
Brand Ambassador on Purchase Decisions at Tokopedia Online Shopping Site. IOP Conference 
Series: Materials Science and Engineering , 1071(1), 012017. https://doi.org/10.1088/1757-
899x/1071/1/012017 

Pramezwary, A., Juliana, J., Winata, J., Tanesha, R., & Armando, T. (2021). Brand Trust dan Promosi 
Penjualan Terhadap Keputusan Pembelian Produk Di Masa Covid-19. Jurnal Perspektif, 19(1), 
24–31. https://doi.org/10.31294/jp.v19i1.9376 

Purwianti, L., & Fionna, F. (2023). Analisa pengaruh social media marketing activity terhadap brand 
loyalty dengan mediasi brand awareness, brand trust, dan brand love. Jurnal Manajemen Strategi 
Dan Aplikasi Bisnis, 6(2), 373–384. https://doi.org/10.36407/jmsab.v6i2.1105 

Sarah, S. (2024). The Influence of Brand Image , Brand Trust and Product Quality on Purchasing 
Decisions on PT . BS Motorcycle Products Esaf Frame . 5(1), 114–125. 

Sidjabat, S., & Fadillah, I. (2022). The Effect of Perceived Quality and Brand Image on Sriwijaya Air 
Ticket Purchase Decisions Periods January – July 2022. Jurnal Manajemen Bisnis Transportasi 
Dan Logistik, 8(2), 53–61. https://doi.org/10.54324/j.mbtl.v8i2.1219 

Stefanny, N., Rahmiati, F., & Roni, M. (2022). The role of brand image and brand trust in mediating 
the influence of e-WOM on purchase decision (case of video-on-demand Netflix). IDEAS: Journal 
of Management & Technology, 2(1), 12. https://doi.org/10.33021/ideas.v2i1.3696 

Sugeng. (2014). Metode Penelitian Pendidikan Matematika. In Metode Penelitian Pendidikan 
Matematika. 

Sugiyono, P. D. (2018). Metode Penelitian Kuantitatif, kualitatif dan R & D. 
Williams, E. (2022). Appalling or Advantageous? Exploring the Impacts of Fast Fashion From 

Environmental, Social, and Economic Perspectives. Journal for Global Business and Community, 
13(1), 1–12. https://doi.org/10.56020/001c.36873 

Ali, M. M., Hariyati, T., Pratiwi, M. Y., & Afifah, S. (2022). Metodologi Penelitian Kuantitatif dan 
Penerapannya dalam Penelitian. Education Journal, 2(2), 1–6. 

Almeida, C. S. de, Miccoli, L. S., Andhini, N. F., Aranha, S., Oliveira, L. C. de, Artigo, C. E., Em, A. 
A. R., Em, A. A. R., Bachman, L., Chick, K., Curtis, D., Peirce, B. N., Askey, D., Rubin, J., 
Egnatoff, D. W. J., Uhl Chamot, A., El‐Dinary, P. B., Scott, J.; Marshall, G., Prensky, M., … 



2 
 

Santa, U. F. De. (2016).  
Bailey, K., Basu, A., & Sharma, S. (2022). The Environmental Impacts of Fast Fashion on Water 

Quality: A Systematic Review. Water (Switzerland), 14(7). https://doi.org/10.3390/w14071073 
Budi Darma. (2018). statistika penelitian menggunakan SPSS . 
Endrayana, J. P. M., & Retnasari, D. (2021). Penerapan Sustainable Fashion dan Ethical Fashion dalam 

Menghadapi Dampak Negatif Fast Fashion. Prosiding Pendidikan Teknik Boga Busana, 16(1), 1–
6. https://journal.uny.ac.id/index.php/ptbb/article/view/44683 

Firdaus, F., & Budiman, B. (2021). The Impact of Brand Image, Price, and Variety Seeking on Brand 
Switching Behavior. Journal of Advanced Multidisciplinary Research , 2(2), 78. 
https://doi.org/10.30659/jamr.2.2.78-89 

Fransiska, M., Nugraheni, O., Windiani, R., & Wahyudi, F. E. (2022). Tanggung Jawab Kapitalis: 
Strategi H&M Menanggulangi Dampak Negatif Industri Fast Fashion. Journal of International 
Relations, 8, 396–407. http://ejournal-
s1.undip.ac.id/index.php/jihiWebsite:https://www.fisip.undip.ac.id  

Khotimah, N., & Soliha, E. (2023). The Influence of Product Quality, Brand Image, Price Perception 
on the Purchase Decision Process of Food and Beverages . 3(1), 169–176. 
https://doi.org/10.4108/eai.12-7-2023.2340952 

Nurhasanah, Mahliza, F., Nugroho, L., & Putra, Y. M. (2021). The Effect of E-WOM, Brand Trust, and 
Brand Ambassador on Purchase Decisions at Tokopedia Online Shopping Site. IOP Conference 
Series: Materials Science and Engineering , 1071(1), 012017. https://doi.org/10.1088/1757-
899x/1071/1/012017 

Pramezwary, A., Juliana, J., Winata, J., Tanesha, R., & Armando, T. (2021). Brand Trust dan Promosi 
Penjualan Terhadap Keputusan Pembelian Produk Di Masa Covid-19. Jurnal Perspektif, 19(1), 
24–31. https://doi.org/10.31294/jp.v19i1.9376 

Purwianti, L., & Fionna, F. (2023). Analisa pengaruh social media marketing activity terhadap brand 
loyalty dengan mediasi brand awareness, brand trust, dan brand love. Jurnal Manajemen Strategi 
Dan Aplikasi Bisnis, 6(2), 373–384. https://doi.org/10.36407/jmsab.v6i2.1105 

Sarah, S. (2024). The Influence of Brand Image , Brand Trust and Product Quality on Purchasing 
Decisions on PT . BS Motorcycle Products Esaf Frame . 5(1), 114–125. 

Sidjabat, S., & Fadillah, I. (2022). The Effect of Perceived Quality and Brand Image on Sriwijaya Air 
Ticket Purchase Decisions Periods January – July 2022. Jurnal Manajemen Bisnis Transportasi 
Dan Logistik, 8(2), 53–61. https://doi.org/10.54324/j.mbtl.v8i2.1219 

Stefanny, N., Rahmiati, F., & Roni, M. (2022). The role of brand image and brand trust in mediating 
the influence of e-WOM on purchase decision (case of video-on-demand Netflix). IDEAS: Journal 
of Management & Technology, 2(1), 12. https://doi.org/10.33021/ideas.v2i1.3696 

Sugeng. (2014). Metode Penelitian Pendidikan Matematika. In Metode Penelitian Pendidikan 
Matematika. 

Sugiyono, P. D. (2018). Metode Penelitian Kuantitatif, kualitatif dan R & D. 
Williams, E. (2022). Appalling or Advantageous? Exploring the Impacts of Fast Fashion From 

Environmental, Social, and Economic Perspectives. Journal for Global Business and Community, 
13(1), 1–12. https://doi.org/10.56020/001c.36873 

 

 

 


