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ABSTRAK 

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar E-Commerce Quality terhadap 

Customer Satisfaction pada konsumen situs belanja online di Kota Samarinda. Jenis penelitian ini 

merupakan penelitian Desktiptif Kuantitatif. Penelitian ini menggunakan metode sampling insidental 

dengan pengambilan sampel subjektif sebesar 103 responden yang mengisi kuesioner melalui Google 

Form. Data di olah menggunakan SPSS 26. Hasil penelitian ini menunjukkan bahwa E-Commerce 

Quality memiliki pengaruh positif dan signifikan terhadap Customer Satisfaction.  

 

Kata kunci: e-commerce quality, customer satisfaction, situs belanja online 
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ABSTRACT 

This study aims to determine how much E-Commerce Quality on Customer Satisfaction for consumers 

of online shopping sites in Samarinda City. This type of research is Quantitative Descriptive research. 

This study uses an incidental sampling method with subjective sampling of 103 respondents who filled 

out a questionnaire via Google Form. The results of this study indicate that E-Commerce Quality has a 

positive and significant influence on Customer Satisfaction. 

 

Keywords: e-commerce quality, customer satisfaction, online shopping sites 
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