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Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh Corporate Social 

Responsibility dan pertumbuhan perusahaan terhadap agency cost pada perusahaan 

Farmasi yang terdaftar di Bursa Efek Indonesia. Populasi dalam penelitian ini 

adalah sebanyak 12 perusahaan Farmasi yang terdaftar di Bursa Efek Indonesia. 

Teknik pengambilan sampel dengan cara purposive sampling sesuai dengan kriteria 

yang sudah ditentukan sehingga diperoleh sampel sebanyak 9 perusahaan. Sumber 

data diperoleh dari Bursa Efek Indonesia dari tahun 2017 - 2021. Teknik analisis 

yang digunakan dalam penelitian ini adalah analisis regresi linier berganda. Hasil 

pengolahan data penelitian ini menggunakan program SPSS versi 22. Hasil 

penelitian ini menunjukan bahwa secara parsial Corporate Social Responsibility 

berpengaruh signifikan negatif terhadap agency cost dan pertumbuhan perusahaan 

tidak berpengaruh signifikan positif terhadap ageny cost. Lalu Corporate Social 

Responsibility dan pertumbuhan perusahaan secara simultan berpengaruh 

signifikan terhadap agency cost. 

Kata kunci: agency cost, corporate social responsibility, pertumbuhan perusahaan  
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Abstract 

This study aims to analyze the effect of Corporate Social Responsibility and 

company growth on agency costs in pharmaceutical companies listed on the 

Indonesia Stock Exchange. The population in this study were 12 pharmaceutical 

companies listed on the Indonesia Stock Exchange. The sampling technique was 

purposive sampling in accordance with predetermined criteria so that a sample of 

9 companies was obtained. The data source was obtained from the Indonesia Stock 

Exchange from 2017 - 2021. The analytical technique used in this research is 

multiple linear regression analysis. The results of this research data processing 

using the SPSS version 22 program. The results of this study indicate that partially 

Corporate Social Responsibility has a significant negative effect on agency costs 

and company growth does not have a significant positive effect on agency costs. 

Then Corporate Social Responsibility and company growth simultaneously have a 

significant effect on agency costs. 

Keywords: agency cost, company growth, corporate social responsibility 
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