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Abstrak 

Penelitian ini bertujuan untuk menjelaskan pengaruh yang terjadi antara Store 

Image, Private Label Image dan Perceived Quality terhadap Purchase Intention. 

Adapun penelitian ini adalah penelitian deskriptif kuantitiatif dengan metode 

penelitian survey, dimana teknik pengambilan sampel dari suatu populasi dan 

menggunakan kuesioner sebagai alat pengumpulan data menggunakan google 

form, kemudian dibagikan kepada responden yang sesuai dengan kriteria sampel 

yang telah ditentukan oleh penulis. Responden dari penelitian ini sebanyak 96 

responden. Kemudian Data sekunder yang diperoleh dari studi literature 

digunakan sebagai penguat data primer. Data yang dikumpulkan kemudian akan 

dianalisis menggunakan bantuan software SmartPLS yang dioperasikan melalui 

komputer. Hasil penelitian menunjukkan, bahwa besaran dari nilai T-statistic 

private label image (2,024 (>1,96)), perceived quality 6,677 (>1,96)), dan store 

image (2,264 (>1,96)) yang artinya berpengaruh positif terhadap purchase 

intention produk private label Giant. Kemudian, variable store image berpengaruh 

positif dan signifikan terhadap private label (6,367 (>1,96)) dan perceived quality 

(8,561 (>1,96)). 

Kata Kunci : Pengaruh, Store Image, Perceved Quality, Private Label, Purchase 

Intention. 

 

  



Abstract 

This study purpose to explain the causal influence between the Store Image, 

Private Label Image, and Perceived Quality toward Purchase Intention. This 

research is a descriptive quantitative research with survey research methods, 

where the sampling technique is from a population and uses a questionnaire as a 

means of collecting data. The questionnaire is distributed online using google 

form, then distributed to respondents according to the sample criteria that have 

been determined by the author. Respondents of this study were 96 respondents. 

Then secondary data obtained from literature studies used as primary data 

amplifier. The data collected will then be analyzed using statistical software 

SmartPLS operated through computer. The results showed that the amount of the 

value of the T-statistic private label image (2,024 (>1,96)), perceived quality 

6,677 (>1,96), and store image (2.264 (> 1.96)) which means it has a positive 

effect on purchase Giant's private label product intention. Then, the variable store 

image has an effect positive and significant on private label (6.367 (> 1.96)) and 

perceived quality (8.561 (>1.96)).  

Keyword : Influenced, Store Image, Perceved Quality, Private Label, Purchase 

Intention 
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