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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity Endorsement
terhadap Purchase Decision dan Customer Loyalty pada produk Ms. Glow di kota
Samarinda. Penelitian ini menggunakan jenis penelitian deskriptif kuantitatif.
Metode penelitian yang digunakan yaitu metode survei dengan pengolahan data
menggunakan Software SmartPLS. Pengumpulan data dilakukan dengan
penyebaran kuesioner kepada 110 responden di Kota Samarinda. Hasil penelitian
ini menunjukan bahwa Celebrity Endorsement berpengaruh signifikan terhadap
Purchase Decision, variabel Celebrity Endorsement berpengaruh signifikan
terhadap Customer Loyalty, dan variabel Purchase Decision berpengaruh
signifikan terhadap Customer Loyalty.

Kata Kunci : Celebrity Endorsement, Purchase Decision, dan Customer Loyalty.



ABSTRACT

This study aims to determine the effect of Celebrity Endorsement on
Purchase Decision and Customer Loyalty on Ms. Glow in Samarinda City. This
research uses quantitative descriptive research. The research method used is a
survey method with data processing using SmartPLS Software. Data was
collected by distributing questionnaires to 110 respondents in Samarinda City.
The result of this study indicates that Celebrity Endorsement have significant
impact on Purchase Decision, Celebrity Endorsement variabel have significant
impact on Customer Loyalty, and Purchase Decision variabel have significant
impact on Customer Loyalty.

Keyword : Celebrity Endorsement, Purchase Decision, dan Customer Loyalty.
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