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Abstrak. Fenomena munculnya akulturasi budaya dan akulturasi psikologi 

melalui tren cosplay, sangat umum jika diminati, disukai oleh remaja di Indonesia. 

Cosplay memungkinkan remaja untuk mengekspresikan kreativitas mereka dan 

menikmati hobi mereka, karena kecintaannya tadi cenderung dapat menyebabkan 

peningkatan perilaku konsumtif terutama dalam hal pembelian produk yang 

berkaitan pada karakter anime, berlandaskan kemauan yang tinggi, dan 

memberikan kepuasan. Penelitian ini bertujuan untuk mengetahui hubungan 

antara fanatisme dengan perilaku konsumtif. Subjek penelitian ini adalah 

cosplayer berjumlah 60 subjek yang ditentukan dengan teknik snowball purposive 

sampling, berdasarkan hasil uji hipotesis menggunakan product moment diperoleh 

nilai koefisien korelasi sebesar 0,509 dengan signifikansi sebesar 0.000 dengan 

demikian hipotesis diterima. Hasil penelitian menunjukkan bahwa ada hubungan 

antara fanatisme dengan perilaku konsumtif pada cosplayer. 

Kata Kunci : Cosplayer, Fanatisme, Perilaku Konsumtif. 

 

 

Abstract. The phenomenon of the emergence of cultural acculturation and 

psychological acculturation through the cosplay trend is very common if it is in 

demand, it is liked by teenagers in Indonesia. Cosplay allows teenagers to express 

their creativity and enjoy their hobbies, because this love tends to lead to an 

increase in consumptive behavior, especially in terms of purchasing products 

related to anime characters, based on high will, and providing satisfaction. This 

study aims to determine the relationship between fanaticism and consumptive 

behavior. The subjects of this study were 60 cosplayers who were determined 

using the snowball purposive sampling technique. Based on the results of 

hypothesis testing using product moment, a correlation coefficient of 0.509 was 

obtained with a significance of 0.000, thus the hypothesis was accepted. The 

results of this research show that there is a relationship between fanaticism and 

consumptive behavior in cosplayers. 

Keywords: Cosplayer, Fanaticism, Consumptive Behavior. 
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